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Standing In for John

John could not make it
We'll try to answer questions, but...

We'll defer some questions and get back to
you afterwards
Terminology

— H#define Test Experiment
Test is many orgs means QA organization
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Why Test Online?

Is There Even a Problem?

You BET!

Many sorts of web site problems can be fixed
with experience...

...and those that cannot, can be fixed with
testing.



No Scent = Lost Persuasive Momentum

Studying drop-off data indicates that would-be customers visiting a site lose the
relevant “scent” of what put them on the trail to your site; without that scent they
are unmotivated to go on.

Drop off after:

1 pageview 9.52%

2 page views 54.60%
RAFFIC DROP-OFF 3 page views 16.56%

Based on a sample of 2 million visitors

(source: OnStat.com, March 2004)

(S]

1 page view 9.52% 9.52%

3 Pages
16.56%

Website Traffic

2 page views  54.60% 64.12%
1.8%, (1)

= = = =

3 page views  16.56% 80.68%

+ Checkout

Homepage
{1) shop.org members report an average conversion rate of 1.8%

Data source: OnStat.com, March
2004
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Common Late-Funnel Problem:
Flow From Page to Page

books
search [

music games video dvd

| | Search vHs
¢ Free Shipping on orders over $99 and under 20 Ibs. click for details.

Home > Videos Top 25 | New & Upcoming | Disney | Studio Specials

wireless

computers magazines

PR EL i3 Friends (Complete First Season)

« Lord of the Rings Our Price: $36.99 Check the boxes and click "Buy
« Harry Potter List Price: $49.58 Now" to add to your basket.
You Save: $12.99
00000000000
L4 Usually Ships in 24-48 Hours ®
[ J

[ J
A Friendly S eovi |CEOTED o
$% Add to Wishlist 54 Email a Friend @

ececccccccce
PurChase- s * Friends Click for larger image

* Moulin Rouge Best of Friends
Format: VHS

$36.99

add [

Friends
Tv Soundtrack
$10.99

* Monsters, Inc.
* Star Wars Trilogy

* WWF-Wrestlemania 18 ' . "~ add [
« Barney Format: Rating: NR
» Transformers 1st Season Starring: Lisa Kudrow Jennifer Aniston Courteney Cox Friends Again

§ Soundtrack
' $13.99

* Justice League

Also Available: DVD
more... Add D
= Be the first to review this video. Write a review
* Harry Potter
« Snow Dogs Write a review | Cast & Crew | Technical Info
« Fast and the Furious Now with footage you've never seen!
* Winnie the Pooh
« Monsters, Inc. Features: Gift Set, 4 Tapes
Get In Shape! Fans asked. We listened. And now the Complete First Season of the smash-hit #1 series now in its 8th remarkable year
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...With an
Unfriendly
Shopping
Cart

Stz : : : ~ owgyy
computers  software £ Laie® wireless books magazines music games video dvd earance

m'd"[ ] 1Search buy.com v[ » Go
¢ Free Shipping on orders over $99 and under 20 Ibs. click for details.
Corporate > Basket Company Info | Low Price Guarantee | Privacy Policy | Affiliates
i APPLY NOW { puy<e™
shopping basket 0% INTRO APR* 4“1~ ol
Your Order Order Summary
Friends (Complete First Season) Subtotal: §73.98

Our Price: $36.99 Quantity: E]
Availability: Usually Ships 24-48 Hours

> CLEAR BASKET

Shipping Information: click here
| Select Your Shipping Method v |
Shipping costs are domestic only

Click here for information on using
Promotional Codes.

b CONTINUE SHOPPING

Company Info | Advertising | Help | Terms of Use
Copyright 1957-2002 BUY.COM Inc.. All rights reserved. buy.com Privacy Policy




ommon Late-Funnel Problem:

erception of Time Needed

S 0 n y S t y I e view account order status product service & support product registration
Wuieweart 7| iteme 1 subtotal § 649,99 se $17.00/ mo

shopping cart

= Billing & Shipping - Payment

Part 1: Plzasze verify your billing/shipping information and select "Update Order”.
Part 2: Review the grand total for your order incduding shipping and applicable taxes.,
Part 3: Select vour payment method below,

Part 1: ¥erify Billing & Shipping Address

BILLING ADDRESS SHIPPING ADDRESS

If wvour billing and zhipping address are the Only if different than Billing Address

same, simply verify the "Billing Address" column If your shipping address is different than your
directly and continue down ta review vour order, billing address fill in the "Shipping Address"

colurnn below, select the "update order” buttan,
and continue down to review your arder

first name * first name *
||ast name * ||ast name *
|street address * |street address *
apt. # / suite # apt. # / suite #
city or town * city or town *
county * county *
State * Zip * State * Zi
~ ~
phone number * ext, phone number * ext,

M- D S
email address *
| * Indicates required information

* Indicates required information EL:‘;:t';aéfd:?.:ﬂsglzzlpplng infarmation, select

[ P ] I P SOy NS PN I S P PR Sy ey




Not That Long — It’s All About Perception

By 1@ vemsseseh ] et mmed | proessorto seppe | oo o]
sony style Wrtemeat? e 4 s § $43.95 sammen 437,000 0
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Common Late-Funnel Problem:
Setting Expectations

5hEEtIﬂ"l'l'?':l‘cl'.:'li'l5 Lr Shopping Cart | Order Status | Help | Home

—

AEEREEEEREN.COM

Order Summary: Shipping to: change About how long before
Cart items: $16.95 Bryan Eisenberg I get my package?
Shipping: %4,99 2401 East 23rd Street 4 to 8 business days
Sales tax: $1.84 Brooklyn, NY 11235

(NY B.375%) USA How did we calculate this?

Total: $23.78 Pre-shipment lead time:
. . usually 24 hours
Shopping cart item summary: change +
Oty Breakaway. $16.95 each. Lead time: usually 24 LT
1 hours (HL.306731) ST
Pre-shipment |ead time: 24 hours. Estimated total time:
All items will ship In a single package. 4 to B business days

Shipping method: chance All items will ship in a

STANDARD DELIVERY - shipped by wvariety of carriers. single package
Usually adds 3 to 7 business days to pre-shipment lead time shown In
shopping cart item summary.

Payment info: Billing info: change
Paid by Credit Card Bryan Eisenberg
change payment method 2401 East 23rd Street
Last 4 digits of card are Brooklyn, NY 11235
1027, expires 5/ 2008 UsaA

change credit card

Comments? (optional)




Common Late-Funnel Problem:

CRM instead of GTC

Es?@ Search:

Welcome Weekly Ad

that was easy: Pleasa log In. = Order by catalog ltem #

Ink & Tonar Spacials Copv & Print Mv Accow

Was ist diese verdamnte “GTC” ?? T

ust be allowed

Y dellvery on o
s order.

Questions? 1-800-378-2753

GTC = “Get The Cash”

.

| = i |
Ways to Save Policies Corporate Information @
Staples Credit Center Delivery & Returns About Staples
Rebate Center Staples Service Plans Corporate Express Info
Request a Catalog Frequently Asked Questions Corporate Responsibility | II,J
Staples RewardssH Legal Terms & Conditions Staples Gift Cards
Email Signup Privacy Statement Investor Information D!]wnlnad
Staples Teacher Rewards™ Warranty & Recall Info Jobs d Ilﬂle Easv.
20 or More Employees Price-Match Guarantee Media Information

Learn more



Common Late-Funnel Problem:

The Never-ending Checkout

Welcome

Please log In.

Ink & Toner Specials

Copy & Print My Account

Order by catalog item

Customer Service

Find a store ContactlUs Login

$179.99

FREE dellvery on
this order.

Queastions? 1-800-378-2753

Q Secure Chfckout Enter Addresses

*Indicates required information.
you like your order

here wo

D Live Customer Support
M-F 8A-8P EST
*=Pop ups must be allowed
to use chat

® Deliver to my address

7 Deliver to a store near me {(Learn more)

Participating stores cannot accept deliveries of select oversize furniture items.

Billing Address

Billing address must match credit card.
First Name:*

Last Mame: *

Company Name:

Address Line 1:%

Address Line 2:

City:*
State: * Please select...
Zip Code: ¥ 00000-0000

Phone Mumber:* (000)000-0000

Extension:

[ Use Billing Address
First Mame:*

Last Name:*
Company Name:
Address Line 1:#%
Address Line 2:

City: *

State:*

Zip Code:*

Phone Number:*

Extension:

Delivery Address

Please select... |
00000-0000

(000)000-0000

Please note: Staples.com® does not ship to P.O. Boxes, APO/FPO,
Alaska (AK), Hawall (HI), Puerto Rico {PR), or international addresses.



Thank you, sirl May | have another?

City:*

State: * Please select...
Zip Code:* 00000-0000
Phone Number:* (000Y000-0000
Extension:

Email Address

‘We require an email address, so that we can communicate with you about your order.

Email Address: *

Retype email Address: *

W Yes, [ would like to receive emails about speci
Don't waorry, the emalls are really good and

Character Verification

wirig offers from Staples.
ancel at any time.

Image: I

Enter Characters:*

City: *

State:* Please select... |
Zip Code:* 00000-0000

Phone Number: * (000)000-0000

Extension:

Please note: Staples.
Alaska (AK), Hawall (H

...because, of course, we only sell to
honest people!

Can't see [ty Reload image.

Stlll having problems? Maon. - Fri. between 8 AM - B PM (EST), please
use the "Live Customer Support” link. You can also order by phone at
1-800-3STAPLE (1-800-378-2753).

Save time next time—register now

Create a staples.com® username and we'll save your information to make future orders easier. Fill out all the fields below.

Username:

Already have a user name?

. Uy [ R S S P |



Yes, 3 FULL Screens of Forms!

Character Verification

Image: I Can't see it? Reload Image.
Enter Characters: * Still having problems? Mon. - Fri. between 8 AM - B8 PM (EST), please

use the "Live Customer Support” link. You can also order by phone at
1-B00-3STAPLE (1-B00-378-2753).

Save time next time—register now

Create a staples.com® username and we'll save your information to make future orders easier. Fill out all the fields below.

Username: Already hawve a user name?

Password: Case sensitive, 6-12 characters long, cannot contain spaces or special
characters. Retyped password must match.

Retype password:

Password Reminder: The city you were born in?:l If you forget your password, this Information will be used to help you
two log in to our site,

Answer to your question:

[] Remember me (You will not be asked to login for future visits)

Optional Information

Staples number: Enter the Staples Rewards® number, customer number or tax
exempt number you would like to apply to this order.

This Address is a: Please select... |

Type of Company: Please select... ;l

Mumber of employees: Please select... ;[

Ways to Save Policies Corporate Information
Staples Credit Center Delivery & Returns About Staples

Rebate Center Staples Service Plans Corporate Express Info




So Is the Shopping Cart Really
Where the Problem Is?




Or Was The Problem Already In
Place Long Before Checkout?

You know a black dress
would have been
more slimming,

K5 2
o N =z 3
{ ; /ﬁ/\
7 i (f
7=
A4 gme \M_

The First Straw.



Common “Early Funne
Problem Categories

Relevance/Planning
Structural
Momentum
Communications

Value

I”

ab

always be testing
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Traffic

Low

What to test?

Previousl
Optimize
Pages

Terms Of Use

PrivaC{'
Contact Us
Pages, Etc.

Pages

Last Funnel Ste‘)s
Ancillary Detai

Priority

High



eYour Top 5 High Bounce Rate

Pages

What To Work On...
...iIf You Have Buy In

eYour Top 5 High Exit Rate

Pages

eYour |

Spent

eYour |

op 5 Lowest Time
Pages

top product)

‘op 5 key pages (i.e.,
checkout, cart, registration,




Setting Up Your Test

Create a Descriptive Name
1. “Call to Action Button Test: Improving Product Pages”
2. Identify if this is site wide test or for a campaign
Define Your Goal (OEC — Overall Evaluation Criterion. Ronny)
1. “l want to increase conversion...”

2. How will you measure this success or failure? What are the Key Performance
Indicators (KPI)?

How Will You Achieve your Goal?

1. What are the variables?

2. What are the variations?
Define the Control

1. What is your prediction/hypothesis?

2. What are you basing that on?
Let the Test Run
Measure & Analyze!

1. Did we improve or not?

2. What did we learn?

3. What do we do next?
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Online Tools for Testing

* Free or low-cost: Google Website Optimizer
(google.com/websiteoptimizer),
HiConversion.com

 Commercial: SiteSpect, Omniture Test &
Target, etc.
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3 scripts key to GWO

e Control script — has visitor been here before?
If so, show the same combo again

* Tracking script — if visitor hasn’t been here
before, serve up a combination and increment
combination count. [Assumes OEC = page conversion]

* Conversion script — did the visitor get to the
conversion page? If so, increment the
successful conversion count, and mark test as
complete for this visitor.



6 Tests You Can Try With GWO

- Classic A/B .

*Classic Multivariat

*Split Path

-Multi-Page Multivariate.. .
*Linger

*Do Anything




Classic A|B

* Find winning single page among
various similar pages

* Test conversion on a complete
single-page basis

* Optimizer experiences not just
pages

. Add A/B control script to top of test page
. Add tracking script to bottom page

. Add conversion script to bottom of goal

page

. Specify variation pages

. Click launch




The Multivariate Section Test

* Find winning Combination of
varying sections

» Test conversion success of 1. Add control script to top of test page

various combinations of variations 2. Add section script to each part of a page to

be tested
3. Create variation of each section
4. Add tracking script to bottom page

5. Add conversion script to bottom of goal
page

6. Click launch




The Split Path

* Find winning series of pages
* Test conversion stories that go
beyond page sections

* Optimizer experiences not just 2. Add section script to preliminary call to
pages action pointing to original path

1. AddA/B control script to top of test page

3. Create variation of preliminary call to action
pointing to alternate path

4. Add tracking script to bottom page

5. Add conversion script to bottom of goal
page

6. Click launch




The Multi-Page Multivariate

* Optimize a single path

* Discover cross-page
interactions

1. Add control script to top of all

pages

. Add section script to each page’s

sections

. Add tracking script to bottom of

first page

. Add conversion script to bottom

of goal page

. Create a “fake” test page

containing all sections to bypass
validation

. Click launch




The Linger

* Find content that
people will actually
read

* Only requires one

page

1. Add control script to top of page

. Add section scripts
. Add tracking script to bottom of page

. Add timer conversion script to bottom

of page

. Validate a standalone goal page

. Click launch

11



The Do Anything

* Find content that
engages people

° Isn’t limited to a
((goalﬂ

. Add control script to top of page
. Add section scripts
. Add tracking script to bottom of page

. Add conversion script to all other

pages or actions on the test page

. Validate one of your goal pages

. Click launch




Let’s focus on the Multivariate
Section Test (most useful)
 Example 1: single variable, 3 variations

Do You Agree With This Statement?:

"Bald Is Beautiful”
Do You Agree With This Statement?:

"Bald Is Beautiful"
Do You Agree With This Statement?:

"Bald Is Beautiful”

Absolutely! | agree!

EAmeutelg! | agree!

Absolutely! | agree!




Control
script

Tracking
script

Testing page sample

(] ezl _test.htm

«script=

function wtmx_section{){}function utmx(){}
{function{){var k='1290392721"',d=document,l=d. location, c=d.cookie;function f(n){
if{c){var i=c.index0f(n+'=');if{i=-1){var j=c.indexO0f{';',1);return c.substring{i+n.
length+l,j<B%c. length:j) }}var x=Ff('__utmx'),xx=f{'__utmxx'),h=1.hash;
d.write('«sc'+'ript src=""+
‘http'+(Ll.protocol=="https:'?'s:/fssl':"://www')+"'.google-analytics.com’

+' fsiteopt.jsPv=1lEutmxkey="+k+'&utmx="+{xTw: "' )+ Gutmux="+xxuTxx: ' '+ ' Eutmxtime="
+new Date().valuelf()+(h?'&utmxhash="'+escape(h.substr{1)):"'"')+
‘" type="text/javascript" charset="utf-B"==/sc'+'ript='1}){);
<fscript=

<IDOCTYPE HTML PUBLIC “-//W3C//DTD HTML 4.01 Transitional//EN"=
<html=
zhead=

=title=EZ]l test=/title=
</head=

=body=

=hZ=Do You Agree With This Statement?:=/hZ=
escript=utmx_section{"headcolor")</script=
=hl style="color: green"="Bald Is Beautiful"=/hl= —

«fnoscript= L=

<p==a href="ezl_conversion.htm"=<button=Absolutely! I agree!=/button=</a»=/p>
=/ body=
</html=

<script=
if{typeof(urchinTracker) !="function' Jdocument.write{'=sc'+'ript src=""+
‘http'+(document. location.protocol=="https: '?'s:/Ffssl '+ '/ www' )+
‘.google-analytics.comfurchin.js'+'"s=/sc'+'ript=")

<fscript=

«script=

_uacct = 'UA-5380847-11";

urchinTracker({" /1290392721 /test");

Section
name
identified
in page

Original
simple
page html
code



Conversion page sample

& ezl _conversion.htm

<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.81 Transitional//EN"=

<html=

<head>
«titlesEZl=/title>

</ head=

<bogy=

Original

=hl=Damn right!=/hl= simple
</body>
code

Conversionﬂcript}

SCFHJt if{typeof{urchinTracker)!="'function')document.write({'=ssc'+'ript src=""+
—_—3 'http'+{document.location.protocol=="https:'?'s://ssl "1/ /www' )+

'.google-analytics.comfurchin.js'+'"==/sc'+ ' ript=")

<fscript=

<script=

_uacct = 'UA-D30047-11";

urchinTracker{"/1298392721/qoal");

<fscript=

See this test live http://www.johnquarto.com/GWOtests



Sample Results From GWO

Combinations Page Sections

Analysis for: Aug 21 2006 - Aug 21 2006

View: & Best 23 Combinations ¢ ‘Waorst 23 Combinations Download: [ =) | &8 Prnt | @ Preview
Combination Estimated Conversion Rate Range [7] ﬂ:‘"ﬁi: ] El: :r;.'iltfﬂ E::::E:“m [l :f_:::’:;i:::&]
Liriginal 3.2%x30% | i - 0.41% — 125440
Combination 11 38.9%+31% | : H 99.0% B5.4% 24.9% 160 / 411
Combination 4 336%+30% © — i 76.8% 4.12% 7 T4% 133 /396
Combination 23 334%+28% | ; i 75.9% 2.82% 7 A7% 153 f 458
Combination 16 32.7%:29% | | J 67.8% 1.56% 4.75% 144 7 441
Combination 10 32.6% + 29% | B i 67.5% 1.69% 4.67% 1397 426
Combination 8 32.4%+29% | B i 646% 1.30% 3.90% 137 7423
Combination 22 320%+30% | I 60.0% 1.03% 2 B9% 129 7 403
Combination 7  316%+238% | ! i BE1% 0.45% 1.27% 143 /453
Combination 14 314%+28% | i 52.2% 0.41% 0.57% 137 £ 437
Combimation 21 31.1%z29% | : 49.1% 0, 40% -0.20% 126 7 405

Combination 18 30.3% +28% | i i 39.1% 0.11% -2, 19% 1207429



Useful free tool for online testing

* Firefox WebDeveloper toolbar (easy to kill off

testing cookie, and see combinations)
e http://chrispederick.com/work/web-developer
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Doubt Testing is Worth [t?

T EvERT TIERets STPUTETS T=ecsen TUSTTaSToEn

Weekly Specials | Clearance Bin

Kid’'s Titles Find a Movie:

|| teaming, Fun | ' © Overstock.com

of the Rings Owverstock Top 10

The Lord of the More: 1. TR_he Lorptil Sf thef
c ings: Return o
Blags: Beturn =f the The Lord of the Rings: The the King DVD (WS)

DD PWwS Return of the King DWD

onl $22.79
Only $22.79 only $22.79 v

.. 2. Sex and the City
= Feliz=lims The Lord of the Rings = Six Part 1
journey is coming to 4 eason Six, Fa
=n =nd. Ssuron's Triloay DWVD Seeson Sbe Pacel
forcas hawve sttacked Only $57.49 Only $37.29

Gondor's capital of

Minas Tirith in his The Lord of the Rings: The 2. The Lord of the
final siege against Two Towers (DWD) Rings: The Return
rrEmlEmEh Only $29.59 of the King DVD
Mystic River DWVD Only $22.79
i Only $18.56 4. The Lord of the
Rings Trilogy DWVD

Only $57.49
Footurca pics—— [N

The Complete
Second Season
DWVD
Only $42.79

5. Western Classics:
50 Movie DWVD
MegsPack
Only $28.99

]

Smallville - The Western Classics: 50 7. Chappelle' s Show

Mys=stic River DVD

Price: $18.56 Complete Second Mowvie DWVD MegaPack - Season

Retail: $23.99 Sasson DVD Price: $28.99 Uncensored (DWD)

More Coming Soen Price: $42.79 $199.99 Only $19.89
Retai £59.98 More Westerns

8. The Simpsons -
The Complete 4th
Sesson DVD

More Telewi

n

More: More: More: Only $36.39
SCTW Network 90: The west wing: The Eamily Classics: 50 5. Blue Collar
Volume 1 (DWVD]) Complete Second Mowie DWD MegaPak Comedv Tour: The
Only $57.99 Season (DVD Only $28_99 Mowie (DWVD
The Dukes of IRl T Cartoon Classics Only $13.89
Hazzard: The Sex and the Citw DVD MegaPack: 100 10. Family Classics: S50
Complete First Season Six, Part 1 Episodes Mowvie DV
Season (DWD) DWD Only $28.99 MegsPak
Only $26.99 Only $37.29 Sci-Fi 50 Mowvie DVD Only $28.99
The Dukes of The Last Samurai Meqga Palk
Hazzard: The DVD Only $28.99
Complete First
Season (OWD] R Mystery Classlmk s0
i i Mowvie DWVD Pac

s Saving Private Rvan

o (DWVD)

M*™ATS*H* Season &
DVD
Only $26.99

o Buyer Sugg

WS

Only $20.79

Star Wars T
DWW

Only $40.99

Eightssn years latar,
Luke Slkywalker, a young
farmboy on Tatooine, is

The Simpsons - The
Complete 4th Season
DWW

Only $36.39

The fourth season of
Fox's hugaly influantial




S25M/year (S68K Daily) Gain

verstock.com
Outlet ™

Your Onk

1-800-THE-BIG

(B43-2446)

95 Flat Rate
@ Shipping™

 view Shopping Cart

Club O Login = Home = Subscribe » Help

‘ Home & Garden ‘ Jewelry & Watches

(NEW

Sporting Geods
& Event Tickets

& Computers

Browse Departm

Home & Garden

Jewelry & Watches
Sporting Goods & Events
Electronics & Computers
Apparel, Shoes & Access.
Luxury Handmade

Books, Movies, CDs, Games
Books
> DVD & VHS Videos

Magszines

Music

BC Softvars

Playststion, Xbox, Nintendo)

Kid's Corner

Gifts, Flowers, & Hobbies

New Gorgeous Citrine
Dresses

Men's Tiss

Gueci Watches snd
Accessories

Native American Jevelry

New Items vithin 7 Days

& Accessories

Electronics Apparel, Shoes Worldstock Books, Movies Tor] |
Luxury Handmade [T Arermves

Browse VHS b

Browse DVDs by ger

enre

ARDUSTRY HOME ENTERTAINMENT

Certified Previously Viewed Overstock Top 10
- 1.

Birates of the
Caribbes|
of the Black Pearl
[cev]

Only $8.99

Cartified Praviously
Viewed: All discs are
visually inspected and
meet quality
standards. Discs do
not have performance

he Curse

More:
Legally Blonde 2:Red, White
and Blonde Ws [CPV]

Only $8.99

Narc WS/DVD [CPV’

Only $7.99

Chicago WS/DVD [CPV]
Only $7.99

Aqent Cody Banks SE/WS &

inhibiting
DVD case is brand
new. External case
artwork is brand new.
Intarnal artwork may
or may not be
included.

F5 DVD [CPV]
Only $7.99

Feore i

MA'S'H |

L N |

click here

The Passion of the
Christ (DVD)
Only $16.99
Pirates of the
Caribbean: The
Curse of the Black
Pearl [CPV]

Only $8.99

The Passion of the
Christ (DVD]
Only $16.99
Western Classics:
50 Movie DVD
MeqaPack

Only $28.99
Blue Collar
Comedv Tour: The
Movie (DVD)
Only $13.89
Family Classics: 50
Movie DVD
MegaPak

3% reduction in
—abandonment

Overstock.com after

“I asked FutureNow to do a study of our web site...found
something we had to fix immediately...and saw an immediate
59%b lift in our sales.”

- Patrick Byrne, CEO of Overstock.com



Thank You!
| Wish | Were in Paris with You!!

John Quarto-vonTivadar
Chief Thinking Officer, FutureNow

johng@FutureNowlnc.com

abh

site: www.FutureNowlnc.com
blog: www.GrokDotCom.com always be testing

Latest Book:

“Always Be Testing”

available in bookstores everywhere
...and it's an Amazon Best-Seller!
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